ELLEBEAUTYBODYHEALTH

AS AMERICA BECOMES A NATION OF NIPS AND TUCKS, DOES A
TASTEFUL TWEAK CALL FOR A DR. 902 10-ESQUE BIG SHOT—OR CAN AN EXPERT
UPGRADE BE FOUND AT YOUR LOCAL DOCTOR'S OFFICE? BY MAGGIE BULLOCK

n TV werminology, the Body & Beaury Makeover Expo, a

two-day self-improvement smorgasbord thar wok place last

spring at the Valley Forge Convention Center ourside of

Philadelphia, fell somewhere berween D 90210, Fear

Factor, and The Price is Right. For a mere $20 entrance fee,
attendees sat in on lecrures such as “Erernal Yourh” and
“Colon Therapy: Hollywood’s Beauty Secret,” gulped sugar-
cookie-scented air through plastic tubes ar the Aroma-Oxygen
Bar, and got face time with the ex-amtorney inventor of HotFit
SkinnyPants™, a skintight black “Wonderbra for the but.”
They test-drove “organic nano-antennae” LifeWave Energy
patches (stick-on disks that purportedly amp up the body's
energy flow and make it burn more fat), and lay beneath
igloo-shape infrared capsules to “invigorate™ their cells, Some
even allowed aestheticians to tattoo permanent eyeliner in one
of “hundreds of thousands of shades” across their lids.

And a lucky few got Restylane injections for free! At
4 EM., a local ophthalmologist jabbed 15 quick shots (two
ac’s) of the hyaluronic-acid filler into the shallow es of
one womans face, “Want some more?” he asked, mumning 1o
grin at two local news crews.

“Why not?” she shrugged, though her eyes were tearing. A
cosmetic dentist in the crowd rurned to his colleague.

“Andrew, we should be doing this stuff!™ he said.

If this event is any indication, some of roday’s nskiest, most
under-researched cosmetic decisions are being made by mild-
mannered middle Americans, not collagen-pumped Holly-
wood extraterrestrials. With the recent democratization and
franchising of acsthetic overhauls, injections aren’t just being
doled out on conference room floors—they're also handily
available in malls, ar home “Borox parties,” in motel rooms,

and, according to some headlines, in unmarked garages. “If you
see fillers, peels, anything being advertised very, very cheap, be
scared!” says New York dermarologist Rhoda Narins, MD, who
points out thar invasive treatments aren’t the only procedures
that deserve careful forethought—even something as seemingly
innocuous as laser hair removal has been known to result in
burns and disfigurement.

But beyond the primary issue—safety—the proliferation of
readily available quick fixes has also sparked something of an
elivist backlash. Though some 5,300 cosmetic surgeons across
the country have atained the levels of education, training, and
peer review required by the American Board of Plastic Surgery
(there are far more than a hundred self-designated boards in
this country, bur this gold seal of approval is the most essen-
tial), a certain deep-pocketed clientele stll believes that enly a
select cadre of specialists can deliver acceptable results—and
that price tags are directly proportionate to the level of perfec-
tion they can buy. The woman who really has to have Jennifer
Aniston’s layered locks can pay rop dollar to go o her right-
hand man and hairscylist, Chris McMillan, Does the same
logic—that you have to spend more to get more—apply when
you want her pert litde proboscis?

It’s no surprise that most of the big ticket doctors these
patients trust view a marketing gimmick like public Restylane
shots with the same horror and disdain Michelin-star chefs
reserve for fast food. “Ugh,” groans Manharan dermarologist
Ariel Ostad, MD, when told of the Valley Forge fiasco. “Those
are not the people you want to go to. | don't trust a docror
who has to advertise. | look down on thar.”

“There are very fine and accomplished surgeons all over
the country,” says Upper East Side plastic surgeon Gerald



Pitman, MD, with careful diplomacy. “Burt there’s no question
that practice makes perfect. If you want to find someone very
experienced in a particular procedure, your probabilicy is
higher in a major population center, where there are a lor of
people seeking the operation.”

When Caroline™ of Moneta, Virginia, wanted a tummy uck o
both redefine her waistline and eliminare an unsightdly hysterec-
tomy scar, she mmed to a Williamsburg, Virginia, surgeon who
had been recommended by a friend. Bur he botched the job, leav-
ing her with even worse scarring and a fierce determination to
find exactly the right doctor wo correct it. After spending weeks
interviewing surgeons throughout Virginia and the Carolinas, she
landed in a rarefied place she'd read abour in magazines—Pieman’s
office. “Drr. Pitman immediately made me feel thar I was in good
hands,” she says. His price included a week at a discreet, all-
inclusive “home away from home" suite across the street from his
office with the option of a round-the-dock nurse; induding mavel
expenses, it was more than $10,000 above whar she would have
paid in the South. “Is there any truth in the saying, “You ger whar
you pay for'? | say yes, definitely. Dr. Pitman gave me exactly
what [ wanted,” Caroline says. “In fact, I've already scheduled an
eye job and lower face-lift with him for this spring,”

“Higher fees in New York and L.A. aren't about cheating the
patient,” Ostad says. "A good doctor surrounds himself with bet-
ter assistants, better nurses, and better rechnicians. He orders the
best equipment and supplies. [ have 13 employees. A lesser doc-
tor might have two. So yes, of course, I charge more for a peel.”

Topeka, Kansas, narive Brenda™ has long subscribed to this
best-of-the-best straregy. She found the name of a respected, well-
known surgeon on an annual, peer-rated list of wp doctors in
Phoenix three years ago and loved the face-lift he gave her. But
last year, when she needed a post-mastectomy tramflap brease
restoration—a complex procedure in which far is moved up
from the abdomen and which involves several follow-up proce-
dures, induding nipple reconstruction, tattooing on a new are-
ola, and a lift and reduction on the other side for symmetry—she
wanted the convenience and comfort of being close to home. “1
was skeptical,” she confesses. "I kept thinking, There can't be
anybody that good in our part of the counury.” Wisely, Brenda
started her search by interviewing all of her Topeka docrors,
including her ob-gyn, her oncologist, and her radiologist.
(Another clever shopping strategy: Ask the chief of surgery ar
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your local hospital whom he or she would trust.) Every one of
them recommended plastc surgeon Scott Thellman, MD, whe
practices nearby, in the quaint university town of Lawrence,
Kansas. “When I asked how many of these hed done, he showed
me a book full of them. [ looked at those ladics and though,
‘Oh my God. If I could look like any one of them I'd be thrilled.’
Mo one was more surprised than me thar a grear plastic surgeon
was right in my own backyard.”

“The question is, who are you?" says Minneapolis-based Bruce
Cunningham, MD, the pl'ﬁldEﬂl: of the American Society of
Plastic Surgeons (ASPS). "My clients are schoolteachers and
middle-aged men and women. They want a litde liposuction 1o
restore their waistlines, not nuclear fission.” Obviously, Cun-
ningham scoffs ar the idea thar gerting grear results means you
have to go to a big-city big shot. “In my practice, breast aug-
mentation costs $4,000 ro $6,000. In L.A., it's two to three times
as much. There might not be any Ming vases in my office, but
am | giving a different implant? No. Is the patient any less satis-
fied? No,” he says. “Think about Park Avenue mansions, and the
palaces you see on 90210, Somebody's paying for all that bling,”

Cunningham readily admits that location makes a big differ-
ence in one department: Adventurous, new technologies such as
the controversial feather lift “lunchume facelift” are easier to come
by on the coasts, where the competition to be innovative is ficree.
“Bur doing something as its being introduced instead of after it
has been proven successful could go both ways. If it goes well,
yvou're ahead of the curve. If not, who knows?” Cunningham says.
“The middle of the country tends to wait and see.”

“Where a doctor lives is a lifestyle choice for him or her, as it
is for anyone else,” says Walter Erharde, MDD, a past president of
the ASPS. Tiventy-seven years ago, when he opened his practice
in Albany, Georgia (pop. 100,000), most of the locals traveled
o Arlanta for their nips and wcks. Now they stay closer to home.
“A friend of mine in Houston has 75 plastic surgeons in his office
building. There are only about six or seven in my whole region,
bur I'd say I'm equally or more busy than he is. | do more than
100 breast augmentations a year; the implant reps tell me I'm
one of their biggest clients in the state.” Erhardt has something
else in common with his urban counterparts: Disdain for overt
salesmanship. “The best marketing is a happy patient with a big
mouth,” he says. “In a town this size, | can’t go anywhere with-
out seeing one of my patients.” O

—

SRen |3.-' about how e‘-.-‘eg.":.d}'uln-_:;—{:'::urn Fraxel to loce |:H:;'.—.':_-:~:;J.'.|':,-'
feels on the review boards af wian
SMART TALK When interviewin

EMCWT |+-"|r |II.II I'I-,. pracnces ang

FAR .ﬁ.ND A.WA‘I" It yo
mu |h|: ||- [

32 F"r rIFF'- NG

resolve any [_:-.":L'.L':-lF:n‘lE. fhicat Ty CIFiSe in the: inifial hea Ing F:!"lf] £

* Corne namies have besi r.\rm.u;gm"

WWAAAALELLE C20h

dlF 181



